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We are currently preparing students for jobs that don’t yet exist . . .
using technologies that haven’t yet been invented .

in order to solve problems we don’t even know are problems yet.
=3 Richard Riley,
Secretary of Education under Clinton
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P, AUNUNYVBIUTTVIAULATYFNAD LY (AEC)

AEC = FIVE FREE FLOWS

'1. Free Trade Flows
- Exports
- Imports

2. Free Investment Flows

3. Free Service Flows

4. Free Capital Flows

5. Free Skilled Labor Flows
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N COMUNITY COLLEGE
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Mukdzhan Brand Made In Vietnam

MUKDAHAN COMUNITY COLLEGE

. 1922
PACIFIC MERCHANTS

HCGLLISTER
SALironrNIA
ImADing comPANY
100% COTTON/COTON
- MADE IN VIETNAM

MACHINE WASH
 UKECOLORS ONLY

SIZE

!

Brand

H&M , ZARA , FOREVER
OLD NAVY , AEROPOSTALE
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